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» Airport Marketing (9 talks)

« B2B Advertising (6 talks)

 Bayesian Analysis in Marketing (23 talks)

« Branding and Product Specialization in Hotels (8 talks)
 Business Continuity and Risk Management (15 talks)

* Business Ethics and Corporate Social Responsibility (17 talks)
« Change Management (31 talks)

« The Changing Role of Sales and Salespeople (9 talks)
« Communicating to the Young Consumer (9 talks)
 Contact Center Management (26 talks)

 Data Mining (8 talks)
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Online Lectures
by leading world experts
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We use cookies on this site to enhance your user experience. R ——————E—
NO, FIND OUT MORE ’ | AGREE

By clicking any link on this page you are giving your consent for us to set cookies.
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The Business & Management Collection
Video Lectures & Case Studies

EXPLORE LECTURES & CASE STUDIES

> = »

Subject Areas Leading Experts Great Content
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Welcome Sungkyunkwan
University Member

The Business & Management Collecti o

You can only watch limited

Video Lectures & Case Studies

You have
Full Collection Access

The Biomedical & Life
Sciences Collection

GO

Login or Sign Up for easy offsite

access.
EXPLORE LECTURES & CASE STUDIES
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Subject Areas Leading Experts Great Content
Browse v View v Easy to Access v
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Forgot your password?

Login via your organization -
Shibboleth

LOGIN VIA ORGANIZATION
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The Business & Management Collection

Video Lectures & Case Studies
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Search results for:
“marketing”
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Talks (563) Series (60) Experts (387)

Talk Duration v Availability v

Sort by ‘ Relevance E| Showing results 1-10 of 563
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1. Mobile marketing best practices

Mobile Marketing Best Practices If you would like
By Ms. Laura Marriott - President, Mobile Marketing Association, USA z assistance finding talks to
Published April 2009 J \\ embed in a course or to
Series: Mobile Marketing use as an additional
Mobile marketing association - Cross media integration - The mobile call to action - Voice - P e i resource please send us

Test... Cellular telephone advertising; Cellular telephones; Internet advertising; Internet
marketing... Laura Marriott serves as the President for the global Mobile Marketing
Association (MMA). The MMA...

the syllabus or a short
description of the course's
learning objectives - we
P Play & Open Preview are here to help.
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Management, Leadership & Org...

Strategy Technology & Operations

Talk Duration - Availability v

Sort by[ Relevance M] Showing results 1-10 of 563

1. Mobile marketing best practices
By Ms. Laura Marriott - President, Mobile Marketing Association, USA

Published April 2009 [;a\}

Series: Mobile Marketing

Mobile Marketing Best Practices

Mobile marketing association - Cross media integration - The mobile call to action - Voice - B e it

Test... Cellular telephone advertising; Cellular telephones; Internet advertising; Internet
marketing... Laura Marriott serves as the President for the global Mobile Marketing
Association (MMA). The MMA...

41 mins

P Play ® Open Preview
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Marketing & Sales

Q

If you would like
assistance finding talks to
embed in a course or to
use as an additional
resource please send us
the syllabus or a short
description of the course's
learning objectives - we
are here to help.
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Search in Marketing & Sales Q
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385 37 387
Lectures

Lectures Editorial Board's Favorites Recently Added
Business valuation in International marketing
M&A: The case of Family planning: adaptation and
Dollar standard...
May 2015 « 29min November 2009 « 34min

5'2.VWS-UbjECtS o= =24+

Making decisions

September 2011 « 46min

REQUEST FREE TRIAL ’ @ 4 ﬂ

View All >

An introduction to digital
marketing tools and
techniques

September 2009 « 27min
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Citation & Info: 21 &
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Slide Index Topics Covered Links Citation & Info

Business Valuation in M&A: et e N

Links: &3

1. Introduction

Th e Ca Se Of Fa m i Iy DOI Ia r 2. Mergers & acquisitions (definition)

A business case study by:
Prof. Michael McDonald

3. Mergers & acquisitions (buyout premium)
4. Valuing acquisition targets (synergies)

EMBED IN COURSE/OWN NOTES
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Player Related Lectures

Business valuation in M&A: The case of Family Dollar
Prof. Michael McDonald - Fairfield University, USA o
PublishedonMay 19,2015 + ® 29min < @

Other Talks in the Series: Hot Topics €——— E} F=H 2 3

|

Pricing strategies: the case Corporate bankruptcy: the
of Verifone case of Kodak
December 2015 ¢ 21min December 2015 « 21imin

Prof. Michael McDonald Prof. Michael McDonald
Fairfield University, USA Fairfield University, USA

ISR

Hedging in commodities
markets: Continental
Resources

December 2015 « 22min

Prof. Michael McDonald
Fairfield University, USA

REQUEST FREE TRIAL ] m - ﬂ
& Share
POF SEIZ 2510 42
EEzz &8 Jls

Three things to know
about the stock market

December 2015 « 18min

Dr.Ramon P. DeGennaro
University of Tennessee, USA
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Immunologic Mechanisms
_ In Systemic Lupus Erythematosus
Professor Kok-Yong FONG
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Immunologic Mechanisms
In Systemic Lupus Erythematosus

Professor Kok-Yong FONG

Department of Rheumatology and |mmunology
Singapore General Hospital
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What's the Vision?

,w What the company does

!', What it stands for, and its values

@ The perception of customers, suppliers, staff

What was the perceived or
known gap in the market

1l 0142 o=@ 1725 (D 1) 7
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Slide Index Topics Covered Links

Navigable Slide Index

1
. What is branding?
. What's the vision?
. Corrotherm’s vision

NOouhdwN

Introduction

The name

. Invented names
. Descriptive names

EMBED IN COURSE/OWN NOTES
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Blue Ocean

Navigable Slide Index

[

. Introduction

. Current market situation

. Red ocean

Blue ocean

. History of Blue Ocean Strategy

Core concept

. Value innovation

. Key principle: Reach beyond existing demand
. Few examples of Blue Ocean Strategy (1)
10. Few examples of Blue Ocean Strategy (2)
11. Conclusion

12. Thankyou for your attention!

New market space

Companies expand or go
across industry boundaries

VCONOU A WN

Competition is irrelevant

Significant opportunity
for profitable growth

Source: Blue Ocean Strategy by W. Chan Kim EMBED IN COURSE/OWN NOTES

& Renée Mauborgne ©2005
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Navigable Slide Index
Costs ‘

Value
Innovation

[

. Introduction

. Current market situation

. Red ocean

. Blue ocean

. History of Blue Ocean Strategy

. Core concept

. Value innovation

. Key principle: Reach beyond existing demand
. Few examples of Blue Ocean Strategy (1)

. Few examples of Blue Ocean Strategy (2)
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4. Buyer
" Value

EMBED IN COURSE/OWN NOTES

cean Strategy by W. Chan Kim &
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