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sus is published, it may well be that all of these big brands have exceeded
Kogan Page
o these valuations. 2 E E-l El-_E_EE
2011-03-03 How on earth did we arrive at this spot today where the power and
XEHB). potential of a brand can either make or break a business? Let's take a 3 %M-'c'ﬂ- 7 |
quick look at the development of branding and realize that much of
what companies have claimed as their brand has, in fact, been totally 4. PDF2 @I _IA_H
‘ 20 HE A misunderstood.
5. L MR B
2% A brand? It’s nothing but a pain in the backside 6. %ol a3 Zo
[ The meaning of the word brand can be traced back to early Greek and
Contents Roman times. But perhaps the meaning we know best refers to the 7 ol = 75; H HY |
S S branding used by cowboys in the days of the Wild West to denote N _
ownership of livestock. 8 O|'O| E|'0|E :H:A|
Ranchers would take an iron rod that had affixed to it at one end
;é:kll %LE_—H-_AL%X} E7|, an iron plate bearing a symbol of their ranch, or the initials of the 9 I:I'”E ?:II E!
—|—£|| (Ol' Ol El‘ Ol E LH -8— ranch owner. They would heat this branding iron in the campfires to — _
_-H-_Al)l %—E— LH ?:'ll A_|'|| glowing point. This iron would then be applied onto the backside 1 O _—'-Tnl'ﬂ —'H'—A|
ell as the head hip of arancher’s animal - literally burned into the skin — in order to " o
aid identification and deter cattle or horse rustling. 11 . 9—" E ='-T—+—
smeren In effect, it was a one-sided deal. The rancher identified the " st
b 04 Perception and long-term memory animal as his. But all the cow or horse got out of it was a pain in the 1 2 9—" E %- I:H
05 Foreground and background bacI‘(sideA Sadly, if we ]iken thissituation Fo the modern wor}ld, many 13 XI-O-” =y, |
businesses are repeating the same relationship. Companies often - O =T
P 06 Looking like your brand think of a brand merely as a way of showing ownership from a visual 14 .ITL'” Ol X| X| o Ol 0=
basis. Vast sums of money — more than a small business can usually . o o
» 07 Your BodyBrand s .
afford — are wasted on having elaborate logos designed and produced, 1 5 S XEMI L7 | 7 |
P 08 Talking the walk or mission statements written and placed in expensive frames in the = o7 o
o boardroom. At the same time, the customer gets poor service and
i LN O e poor value — and the company's brand is merely a painful experience
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X inappropriate behaviours consists of observ *
during, and after the behaviour occurred. (f [ eir peers’ behaviour without necessarily decoding the inherent complexity. As such,
. live analysis provides CIUCS (ha( help to canreproduceanobsevvedhehavlourwilhoulconsidennglhecomexlmwhldm
place. For example, an Aspie who has seen a couple kissing in the street could
AS perger Synd rome In behaviours‘ which could help to understan’! ne:pllolds;:;aedﬁrstgill he meets. An adolescent could also repeat a form of touch
. . . at he ex L
Adol which the behaviour took place. The aggre: enaut, sabclc Rebecea Moyes, Jacaui Jackson, Mike Stanton, DeAnn Hyatt-Foley,
SHEETENTE be traced back to and identified as a ‘sympif | SRRV AeNG e g
x K ) ) o z Created from kyungpook on 2017-03-07 02:07:16. = E
{A} Henault, Isabelle ques, Gender identity of autistic adolescentscin be a § =e1eie cui vz w22 =
R?becca Jackson, Jacqui Stanton, Adolescents with AS do nogl\r{thc natura po e
Mike Hyatt-Foley, DeAnn Debbaudt, identity. Adolescence js €ommonly viewe
Dennis Gutstein, Steven Attwood, where identity i&gﬂfcml is questioned. Belonging to the male or female
Tony Shore, Stephen Jackson, sex determi sever‘al of our behaviours. As such, z;lolescgnu will
Luk usually l@ve the desire to belong to the subgroup with which they
s iderfify. This sets into motion a whole series of protocols and changes
Z3A} T usical preferences, interests, and behavioural
Jessica Kingsley Publishers g sith AS are less attuned to social rules and do
R ,! .! D s to belong to or affiliate with any particular
2003-02-20 - ielate themselves can become a source of
confligq if the Aspie has no l\gn‘,gx with respect to a sense of
XA belongthg ﬂ.\‘\u.‘l p:\h:‘:m. does lh\\;::l to obey the strict social
rules typlglly associated with adolescend Q}\ general categories are
. mpre flex®le and more movement between cat®ries is observed in in
.!.EIXH EI’%QE i1+ 6? E Ol'OI EI'OIE 7[@1“\ with AS. It therefore appears that ,\\pn}nmr.( their own
sense of identity over socially determined norms. \\
Clinical observations seem to reveal the presence of high'eyels of
homosexual fantasy and behaviour. To date, these findings havc\qt
been supported in the scientific literature, but t
2 ato 2 &
22t o8 = e Anthony Attwood will soon present the results
- (Canada, USA, Australia) study aimed at establishin £\
T [ ~ Q)
=r mﬂ"0|x| At 7hs (/68) of individuals with AS. The results are interestin U'|| o ol
) _ B general, the AS sexual profile differs in several respe ==
=P mﬂﬂOIXI 2124 7ks (7 136) general population. Body image, sense of belongin

the erotic imagery of individuals with AS seem to b
social norms. Aspies would appear to act accordir
[bez2c o2 8% (2} desires, regardless of whether they are directed to a
or the opposite sex. The author has recently been in
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This book adopts a practical approach, with the use of step-by-
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screenshots covering each and every step needed to design a
high-quality model...

#0275 e

Branding Your Business : Promote Your Business,
Attract Customers and Build Your Brand Through
the Power of Emotion

Hammond, James Kogan Page 2011
SBN: 9780749462963, 9780749463021

A|2|Z: Business Success
oy 1
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