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ABOUT STATISTA

Where is Statista today -
and what comes next?
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Trusted by
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Origin of our data
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Campus License
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Available Data
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Industry overview
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Advertising & Marketing
+ Advertising

» Brands & Leaders

* Marketing

Agriculture
« Farming
* Fisheries & Aquaculture
+ Forestry

Chemicals & Resources
» Chemical Industry
 Fossil Fuels
* Mining, Metals

& Minerals
« Petroleum & Refinery
 Plastic & Rubber
* Pulp & Paper

Construction
+ Building Construction
* Heavy Construction

- 15024= 1700 JHC| A HH (1/2)

Consumer Goods & FMCG

» Alcoholic Beverages

* Apparel & Shoes

+ Cannabis

* Cleaning Products

+ Cosmetics & Personal Care

* Food & Nutrition

* Furniture, Furnishings &
Household Items

* Garden & Patio

* Home Improvement

* Non-Alcoholic Beverages

* Pets & Animal Supplies

+ Tobacco

+ Toys

Economy & Politics

+ Economy

e International

* Politics & Government

eCommerce

* B2B eCommerce

« B2C eCommerce

« C2CeCommerce

+ Digital Shopping Behavior
» Key Figures of eCommerce
« Paid Content

Energy & Environment

+ Climate and Weather

* Emissions

* Energy

* Environmental Technology &
Greentech

* Waste Management

+ Water & Wastewater

Finance & Insurance

* Financial Institutions

¢ Financial Instruments &
Investments

« Financial Services

* |nsurance

Health, Pharma & Medtech

+ Care & Support

» Health Professionals &
Hospitals

* Health System

» Medical Technology

« Pharmaceutical Products &
Market

» State of Health

Internet

« Communications

* Cyber Crime & Security

« Demographics & Use

* Mobile Internet & Apps

e Online Search

e Online Video & Entertainment

» Reach & Traffic

« Social Media & User-Generated
Content
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Industry overview

ClIOIE Qi | SHE|2E|8 &7 - 15001= 1700f JHO| +Y HH (2/2)

Life

» Celebrities

» Family & Friends

* Love & Sex

* Personality & Behavior

» Public and religious holidays

Media

* Audio

» Books & Publishing

* News

e TV, Video & Film

* Video Games & eSports

Metals & Electronics

» Aerospace & Defense
Manufacturing

 Electronics

* Industrial Machinery
Manufacturing

* Metals

* Rolling Stock Manufacturing

 Shipbuilding

+ Vehicle Manufacturing

Real Estate

« Commercial Real Estate
* Industrial Real Estate

* Mortgages & Financing
* Property Services

« Residential Real Estate

Retail & Trade

« DIY Retail

« Fashion & Accessories
« Food & Beverage
 Furniture Retail

« General Merchandise
« Health & Hygiene

* International Trade

« Office Supplies
 Private Label

* Retail Technology

» Shopping Behavior

» Sports & Leisure

» Subscriptions & Direct Selling
* Supply Chain

« Wholesale

Services
* Business Services
» Skilled Labor

Society

¢ Crime & Law Enforcement
» Demographics

* Education & Science

* Geography & Nature

» Historical Data

* Religion

Sports & Recreation
* Art & Culture

+ Gambling

* Hobbies

* Parks & Outdoors

* Professional Sports
* Sports & Fitness

* Wellness & Spas

Technology &
Telecommunications

Consumer Electronics
Hardware

Household Appliances
IT Services

Software
Telecommunications

Transportation & Logistics

Aviation

Logistics

Public Transportation &
Mobility Services

Rail Transport

Vehicles & Road Traffic
Water Transport

Travel, Tourism & Hospitality

Accommodation
Business Travel

Food & Drink Services
Leisure Travel
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Statista’s Data
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(4) ALEZIO|E 2|ILE (Spotlight Report)

(5) O3l QIALO|E 2| ILE (Market Insights Report)

(6) AIL| CIAIO|E 2|ZLE (Company Insights Report)
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Statista’'s Data
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Statista’'s Data
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Statista’'s Data
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Statista’'s Data
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‘AEHE|AE} H2|Ql (Statista Brain)’ = ¢&!

LLMs(Large Language Models)2| tH& S Etstaxt 7 L & 7| &

4 N

Research Al joins the power of
existing LLMs to Statista’s dataset using
“retrieval augmented generation” (RAG)

4 0

7 [/Q

‘RAG’, is a technique, for enhancing the
accuracy and reliability of generative Al
models by integrating them with information
retrieval systems to access and incorporate
relevant proprietary content.

=

https://pureinsights.com/case-studies/mintel/
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Al essentials
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‘2| | X| Al(Research Al)’ AtE2dl| H7|

You are using the account of
statista %g i~-c.
Statistics « Reports - Insights « e o ;% My Account -

Welcome back to

Research Al
On/_y 2 StepS CII’IO' BOOm.' pe ' l p | E From prompt to insight in 15 seconds
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Step 1) X2 HFE www.statista.com &% -
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‘2| A X[ Al(Research Al)’ 100% &€ Tip

of2f EtO|Z ALZBH 2

o

A ZFSH EAM|R.

v' Give me insights into the global e-mobility market.

v What are the most prominent consumer trends for
the last ten years in the Australian beer market?

v' Compare the growth rates of the China luxury goods
market versus Japan.

v" Provide a list of top ten most valuable brands in Asia
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2| A X| Al: 3 Key Take-aways
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