emerald tnsight

KERIS CH&tato]MdA
Emerald Specialist Collection

- A8/ ]S/ EHAZFX|/E MBS METH AHA -

more with YOb'l have access,
Emerald eJournals  click here

Last Update : Dec 2020 EBSCO KOREA


https://www.emerald.com/insight/

emerald insight Main Page

Welcome University 4

emerald insight

3 Explore Our Content My Products Reset Authentication 8 Register ‘ Login 8
|

Case Studies Expert Briefings Open Access

|
ngdMmo|X|20]&
Xge|2g HOo|X|2 0] &
My account S&/219l

o DY =



emerald insight Advanced Search

Reset Authentication 2 Register ‘ Login | &

Q Advanced search

emerald inSight Explore Our Content My Products

Advanced Search

@ All Emerald content O Journal articles Book part Case studies
All Fields v e
ields X

Title

using one query. This allows you to
Date Range s ot
Abstract

easily find your search terms in
. any field.

Contributor

DO Example: 2013, China Economics
Access Type

All Content

All Content

Al TN ATt v
J

Enter your search terms her All Fields v
e Add Row All Fields All Fields
. Searches 3l the searchable fields

=

Only content | have access to

1. 2EHIX S35 MEH Emerald Specialist Collection
> AMTC X7} (21713 8/m & B/ A B % 7|/ = M 2 3
o Bl el ey ~ & =HE £ -'?-7} o8t X2 1363 (O|HMH
3. AMEC Xetolof Beter gMEN L X E8h) UE 018 75
4. WHAZ HMHL F|3H
5. 22|l EMH0NM Fots 2HE2 AMER Mot 7ts



emerald insight Search Result

'J
LJ

Search Results - ooz perpace [ z0[s0) | Sorted by relevance B,

Article Publication date: 4 November 20\/ Available Access

Explori X . t toward shj d bush Only content | have access to
Exp OI'Iflg user sentiment towards sponsorship and ambus IS POF (35213 D) Only open access
marketing

G k
. Repeints & Permi
a Mick Burton S fepnna fermsen: Last week (2)

ver
. ) ) . Last month (23)
The purpose of this paper is to explore consumer attitudes towards ambush marketing and Last 2 months (153)

Last 6 months (362)
Last 12 months (621)

official event sponsorship through the lens of sentiment analysis, and to examine...

View summary and detail « All dates (4076)
l From| Year /To| Year @
Abstract Details
) ) Content type
International Journal of Sports Marketing and
Purpose Sponsorship, vol. 20 no. 4 Article (3646)
_ , ) ) Type: Research Article Book part (277)
he purpose of this paper is to explore consumer attitudes . " )
. . pm—__ P RAL: Earlycite article (150)
towards ambush marketing and official event sponsorship http://doi.org.ssl.oca.korea.ac.kr/10.1108/1)SMS- Case study (3) Q Access restricted
through the lens of sentiment analysis, and to examine social 03-2019-0026 o
media users’ ethical responses to digital event marketing [3315: 1464-6668 {e} Free Access
campaigns during the 2018 FIFA World Cup. i
Keywords d Open Access
Design/methodology/approach Sponsorship ' Social media = Affect

The study employed & sentiment analysis, exam - .

users’ utilization of sponsor and non-sponsor p 1 . -E_ Elil E_ﬁ_ %I (art|C|e/bOOk part/case StUdy)
hashtags. Statistical modelling programme R w: 2 x-l XI-:I:' (Author(S))

access Twitter's AP, enabling the analysis and ¢ : F&H Ol =
tweets pertaining to six marketing campaigns. 3. (Abstract) 7|*|' % =y DOI o —

. EAmoEEUds o 2 A
5. PDF O[E|2 &= 33

6. AEHMO FH

each tweet — as well as the apparent Uuser moti




emerald insight

Search Results - ooz

Article Publication date: 4 November 2019 + Available

Exploring user sentiment towards sponso  ggted by relevance

marketing

Newest to oldest

Mick Burton

The purpose of this paper is to explore consumer attitudes

official event sponsorship through the lens of sentiment an Oldest to newest

View summary and detail «

Article Publication date: 27 July 2012 | + Available

 OpenURL »

dy Reprirts & Permissians

The Best Digital Marketing Campaigns in the World

View summary and detail =

* HM AN XY H =

1. AEE or XM=/ WA= THHE

2. 22| EME FFE or LEWUMA E
3. HHY=E xiEE

4. 2HIX 9oz I -

Refine Search Result

PER PAGE m

Q Sorted by relevance

Access

Only content | have access to
[ Only open access

a Year
Last week (2)

Last month (23)

Last 3 months (153)
Last 6 months (362)
Last 12 months (621)
All dates (4076)

From| Year | To

aContent type

Article (3646)

Book part (277)
Earlycite article (150)
Case study (3)

m



emerald insight Access Content

Digital marketing adoption and success for small
businesses: The application of the do-it-yourself and
technology acceptance models

GWendy Ritz, Marco Wolf, Shaun McQuitty -

Journal of Research in Interactive Marketing a
155N 2040-7122

Publication date: 10 June 20713 (& Repeints & Permissions
Fal COpenlRL

e Figures
IS POF (288 kB)

AbStra ct -~ s ok

= e =
ARt rart Purpose ==
This paper aims to examine sma - !

all business’ participation in digital marketing an
- Figure 1.

the do-it-yourself (DIY) behavior model and technology acceptance model (TAM
- explore the motivations and expected outcomes of such participation. DIY and TAM digital

marketing mode!

HsedEsen ane Design/methodology/approach

frmrm RN crmzll biicinacs munareimmansmars whe Aa their cian disits! Aeam

MY MXPEHE = Table I.

sie X'd Ho|X|= o] &
PDF @ Z CI22E

o' OIE|Z22| CIE MM = 0|5

E8, Y2{AELO0|ME =rlstof H7|

4
Age

%

P Y N =



emerald insight

Journal of Services Marketing

Issue(s) available: 196 - From Volume: 1 Issue: 1, to Volum

Category: Marketing

- Volume 33
s |ssue?7 201
s |ssue 6 201
s |ssue5 201
s |ssued 201
s |ssue 3 201
s [ssue 2 207
s |ssue 1 207

- Volume 32
s |ssue?7 201
e |ssue b 201
s |ssue5 201

Issue 4

SR Y =

Sl C o R e v e

Yo RN o B Ve RN o RERN e IENe BN o]

Journal Page

All Issues

Increasing rigor and relevance in service research through ethnography

E PDF (103 ¥8)

Catharina von Kosku & Reprints & Permissions

The purpose of this paper is to illustrate how traditional ethnography as an established
methodology can promote and strengthen both rigor and relevance in qualitative...

ISSN:

0887-6045

Online date, start - end:

1987
Transformative Services Research and Social Marketing Copyright Holder:

Ernerald Publishing Limited
Future Service Technologies: Business models, Analytics, and Experience

Open access:

hybrid

Editors:

* Dr. Mark Rosenbaum

* Dr Rebekah Russell-Bennett

Further Information

* About the Journal
— - - . . ~ i . . * Purchase Information
Challenges and Opportunities for Services Marketers in a Culturally Diverse Global Marketplace

ofl & x'22| FH|

Special Issue2|
F/t™HE . X4

74
2t

[

I.

st

=

M Al welH ofE|Z 2ol

2l

- L

o
o T

=

A
Al

S T AR s Editorial Team
* Write for this journal

(EarlyCite?| 2= OIE| 20| HA| Wl E|= Zd2 o)
IE|2 Y HEA|
M dE, OofE| 2 U, OC|E, =f5F1dH M3



emerald tnsight My Profile

m
[+1)
M

—

m

Explore Our Content My Products Reset Authentication = & Register ‘ Login | &

Q Advanced search 1 2

3
5
1]
m

Register for an Emerald Profile

An Emerald Profile is a free service that allows you to customize your experience on our new platform. Fill out the
fields below to create your very own account.

Name *

Enter your name
Prmg Saved Searches Reset Authentication =&

Email Address *

Enter your Email address
Organisation Access Number (Optional): Q Advanced search  + Save this search

n L aCCess numb

(%3]

d

m
m

ter your

=)

I have read and agree to the Terms and Conditions and Privacy Policy.

Cancel account creation Register

Register : A|%80| 8i= 3%, ol
Login : 7HQ! O|8XI2 % (H|BH=ZE
A0A 7| 7}5)

Saved Searches : 7|Q10| &XI2 H& =, XY E AM0of =0l

7
Ol & AL, Forgot your password? &



emerald insight

1

emerald
PUBLISHING

e

¥ f in
© 2020 Emerald Publishing Limited

N

Product Information

emerald
PUBLISHING

Journals
Books

Case Studies

Emerald Resources

About
About Emerald
Workig

Services
Authors

Policies and information
Legal

Editors nerald Editorial policy & originality guidelines

Librarians Contad Site policies

Researchers Publication Sitemap Modern Slavery Act

Reviewers

Home | About | Contact | Site Map | Support | Text View

Site search: |enter search term Go

o271 I I

https://www.emeraldgrouppublishing.com/index.htm

Open Access ~ -
Regiondlmitarmation en 1. http://www.emerald.com/insight Ol A{3tEtof| &3 XS
2. Resources : Zt4| Zt&0| 2ot CHAst HE M-S

Services

Publishing Services

Student Zone

Tea

l(J

For over 50 years, research impact has sat at the heart
P THETE of Emerald’s business.

* For Authors : Editorial service, 0| C|E]{ QIE{R, Open Access &
* For Editors : EH&2|, 2 =252 M &
* For Reviewers : peer review X} S

Hrseurees * For Librarian : T A{ 20} lel o|2X} =2 M E E

* Research Zone : I3 O3 22| UTFXIE 9I8t Ciost B H
* Student Zone : OJM[O] ZHA) SHl) A mS 3 FA Hh £
e * Teaching Zone : Zo|AIEM X, Zo|/SER|Y +3 &

For Librarians k

Research Zone = -« T L \=

Our aim is to help research and researchers make an

impact. Find the most relevant ideas from the leading
thinbare im vrmaar fAalAd


https://www.emeraldgrouppublishing.com/index.htm
http://www.emerald.com/insight

emerald insight

Thank you!

www.ebsco.co.kr

Tel : 02-598-2571

EBSCO KOREA



	KERIS 대학라이선스�Emerald Specialist Collection��- 회계금융/교육학/보건사회복지/도서관학 전문가 컬렉션 –��https://www.emerald.com/insight/�
	슬라이드 번호 2
	슬라이드 번호 3
	슬라이드 번호 4
	슬라이드 번호 5
	슬라이드 번호 6
	슬라이드 번호 7
	슬라이드 번호 8
	슬라이드 번호 9
	슬라이드 번호 10

